Gas prices hit service providers’ bottom line
Sixty percent say they pass on coasts to their customers
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WASHINGTON – Angie Hicks, co-founder of Angie’s List, a group that help consumers in 120 U.S. cities find service providers such as roofers, dog walkers and landscapers, say the gas price don’t stop at the pump.

Angie’s List has found that 85 percent of service providers say gas prices have affected their bottom lines, and 60 percent say they are passing the increased costs on to their customers. Hicks talks about where the effects will be felt.

How are the current high gas prices affecting service providers?


We’ve talked with service providers across our 280 categories of service – everything from construction to plumbing to trophy makers – and they’re all struggling with how to deal with gas and still deliver good service. Most of our respondents aren’t huge companies. They’re local providers who budget less than $1,000 a week for gas and drive 100 to 500 miles a week deliver their products and services.”
What are the service providers doing about the high gas prices?

Some are putting in fuel service charges. Some are trying to just better coordinate their routs. We’re seeing some that are saying they are potentially shrinking their coverage areas, or they might only attempt to go to a certain part of town once a week instead of every day, so customers may have to wait longer than they normally would. Some are even looking into trying to be more creative and do estimates over the phone.

How are service providers passing on the increase?


A lot of the times they are showing up in a fuel service charge or a delivery service charge; some are increasing a trip charge. If they do have a trip charge, what is important for a consumer to understand is how it’s applied. For example, if they are charging you $40 to come out and look at something, then they might take that $40 and apply it to the cost of that job if you hire them.
What else are the service providers doing?


Not buying lunches for the crew, reducing overtime, cutting back on advertising, fixing equipment rather than replacing it, cutting back on health care, making their own bio-fuel.

How are customers’ reacting?


I think customers understand that (gas) prices are going up, so they aren’t really surprised by the delivery charges. The key is that they (surcharges for the higher gas prices) are transparent and that they don’t just show up in a higher price.
What did your survey say about customer reactions?


According to our poll, 43 percent of the companies say their customers understand the high rates.  Only 9 percent say customers have responded angrily.
What can customers do to brace for the increased prices?


The more the customer understands, the better. The key is to be flexible. And also, if you can coordinate with your neighbors, see if you can schedule delivers at the same time so the delivery person is only making one trip.

